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Women Clothing and Fashion Industry
Globally women’s clothing industry is responsible for the largest market share of up to 65%in terms of value. The other 35% entails the essentials, outerwear, casual wear, and formalwear. The different causes of the womenswear market include women being anxious to date with the type of clothing or fashion being worn at that particular time. Also, the rise in profit emanates from the clothing being sold; this also enhances consumers’ confidence. There is usually a rise in the employment rates and per capita income levels during the reduced economic activity. This hence leads to more buying of the product due to consumer confidence.  
When the demand for such products is low, the retailers have more of the products left to them and are not taken away by the consumers (Richardson, 2020). This enhances the retailers to give the products on offers to attract the consumers and encourage them to buy the products. Womenswear has been affected by accommodation facilities and economic deterioration; unemployment leads to low per capita income earned in a certain family, much lower than the household's basic needs. This leaves little or no cash to be used in the fashions and designing. Consequently, the cheap imported retailers of the products are left to them and are not taken away by the consumers. This enhances the retailers to give the products on offers to attract the consumers and encourage them to buy the products.
Consequently, the cheap products imported from the outside countries pause a decline in purchasing the higher-priced products within the country; hence the women would go for cheap imported clothes hence deteriorating the country's high-priced clothes' country. Another great challenge in the womenswear market is offering the same product, which reduces the consumers' anxiety about buying such products since it's the only product in the market (Chang, 2020). Economic fluctuations minimally influence the bridal wear market compared to the womenswear, which is majorly influenced by the economic fluctuation.
There is a changing trend on womenswear influenced by the competition led by selling the same kind of products. Clothing industry revenue is expected to fall. This will enhance the selling of more products in the market. This will boost economic activities, encourage retailers to buy more stocks, and encourage them to purchase different products, making the consumers acquire the products more. Over the years, due to the creation of jobs leading to the increment of net per capita income in the clothing industry, I expected to rise; this is due to the increment of stocks made by the retailers and the higher number of consumers purchasing the products from the stores. There is competition in the womenswear. There seems to be an increase in the products being brought to cater to the consumer's prevalence and taste, hence the higher number of products that equates to the number of customers shopping at your products (Gaznyuk et al., 2020).
[bookmark: _gjdgxs] Women’s clothing and fashion industry have been made unique by the different tastes and prevalence. Also, it’s made unique because designers have their ways of designing clothes different from other clothes; also, the stores entail different products from the products present in other cloth industries; the factory workers in these industries are very different from the other industries. They are technically trained workers in that they have a high level of creativity in making the cloth and appear attractive. This would make us define this as the making cloth business since the only trade commodity here is clothes. Since there are different clothing styles emerging day after the other, every designer must be up to date with these trends to prevent consumers' loss in their stores (Kulsum, 2020). The industry should take consideration changes in consumer behavior and act appropriately.  
The industry can take advantage of making more profit by utilizing the Black Friday and Cyber Monday which are two of the biggest shopping events in the retail calendar. This year’s Black Friday and Cyber Monday will be on 27th and 30th November 2020 respectively. This can be a great opportunity for women’s clothing and fashion industry to make many sales online. Due to the sensation and craze associated with these days, the industry can take the opportunity to make many sales and make profit. Women’s clothing and fashion industry should shift most of the sales online as many industries have done. Online shopping has become a normal thing for almost all businesses and this industry should not be left out. Through online shopping platforms like Amazon, the industry can get many customers online and increase its sales. This strategy should also be embraced by small businesses in the industry. 
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